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ABSTRACT

Thisresearch applies analytical methods to
examine the economic and social importance of
street food vendors operating in Patna, while
exploring how their day-to-day operations shape
decision-making within the informal business
landscape. Findings reveal that vending offers
consistent earning potential, fosterssmall-scalejob
creation, and contributes meaningfully to the city’s
after-hourscommercial activity, especiallyin areas
with high pedestrian traffic. The profile of vendors
largely composed of migrants from rural
backgrounds with modest educational attainment
underscores the sector’s contribution to grassroots
entrepreneurship, neighborhood-level food
availability, and supply networks linking urban
marketsto rural producers. Quantitative findings
demonstrate meaningful associations among
educational background, earnings, and
employment generation. The study advocates for
designated vending areas, upgraded sanitation
infrastructure, access to small-scale credit, and
adoption of digital payment systems as measures
to enhance long-term viability and operational
effectiveness.

KEY WORDS

Sreet Food Vendors, Informal Economy,
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INTRODUCTION

Street food vending hasbecomeanintegra part
of theinforma economy and avibrant dement of urban
livelihood acrossindia. It servesasboth anincome-
generating activity and areflection of culturd diversty,
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particularly in devel oping citieswhereforma employment opportunitiesremain limited. In Patna, thissector
plays avital rolein providing low-cost, ready-to-eat meals to thousands of residents every day while
s multaneoudy supporting thelivelihoods of migrants, women, and small entrepreneurs. Thegrowth of urban
popul ation and rapid commercidization haveincreased thedemand for quick, affordablefood, leading to the
expanson of vending clusters across Gandhi Maidan, Boring Road, Ashok Rajpath, Kankarbagh, Mithapur,
and the newly developed Marine Drive, where hundreds of stalls illuminate the evenings and sustain Patna’s
*“evening economy.” This micro-enterprise network not only circulates income within local communities but
asolinksthe urban economy with rural suppliers, transporters, and service providers. Despitetheir economic
contribution, vendorsfrequently faceissuessuch aseviction drives, lack of sanitationfacilities, limited access
to credit, and absence of legal recognition. Therefore, the present study seeksto analyze how street food
vending contributes >  to Patna’s urban economic development, focusing on employment creation, income
generation, and the challenges hindering its formal integration into the city’s development framework.

Significance of the Sudy

»  EconomicContribution: Street food vending plays a vital role in Patna’s informal economy by providing
incomeopportunitiesfor thousandsof individuds, particularly thoseexd uded from forma employment.

»  Employment Generation: Thesector supportsse f-employment and micro-entrepreneurship, especidly
among youth and women, thereby reducing urban poverty.

» FoodAccessbility: Vendorsensuretheavailability of affordable, ready-to-eat mea sfor city residents,
addressing thefood needs of low-income and working popul ations.

»  Cultural and Social Importance: It helpspreserveloca culinary traditionsand strengthensthe socia
fabric by creating inclusive community spaces such as Patna’s vibrant “evening economy.”

Review of Literature

Street food vending has attracted the attention of severa Indian researcherswho have exploredits
growing rolein urban employment andloca development. Ranjan (2015) in hisstudy oninforma workersin
Patnahighlighted that street food vendingisone of themost stable sourcesof incomefor low-incomefamilies
and migrant workers. Hisresearch showed that thisactivity not only ensuresdaily earningsbut a so promotes
food accessibility for students, officeworkers, and travellersacrossthecity. Likewise, Singh and Jha (2020)
examined the contribution of smal vendorsto the urban economy of Bihar and found that vending hubs such
as Gandhi Maidan, Kankarbagh, Boring Road, and Marine Drive have becomecrucid centersof theevening
economy. They emphasized that despitetheir contribution to employment and sdf-reliance, most vendorstill
faceissuesrdaedto hygiene, credit access, and lack of officia recognition. Both studiesunderlinetheimportance
of street food vending as a micro-enterprise model that supports Patna’s economic growth while offering
opportunitiesfor inclusve urban devel opment.

Research Gap

Although severd studies have examined theinformal sector and street vendingin India, very few have
focused specifically on theeconomic contribution of street food vendorsin urban Bihar, particularly in Patna
city. Earlier worksby Ranjan (2015) and Singh & Jha (2020) discussed vending asalivelihood option but
did not exploreits measurableimpact on urban economic devel opment, employment generation, and the
emerging evening economy around areaslikeMarine Drive, Gandhi Madan, and Kankarbagh. Thereremains
agap in understanding how this informal food sector contributes to the city’s overall growth, income circulation,
and cultural economy. Hence, the present study seeksto fill thisgap by providing empirica evidenceonthe
socio-economic profile, chalenges, and developmentd role of street food vendorsin the urban economy of
Patna.
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Research Questions
1. What arethekey socio-economic characteristics of street food vendors operating in various zones of
urban Patna?
2. How doesstreet food vending contribute to employment generation and income creation within the
city?
3. What policy measures can effectively integrate street food vending into Patna’s formal urban development
framework to promoteinclusivegrowth?

Objectives of the Sudy
1. Toexaminethesocio-economic profile of street food vendors operating in different zones of Urban
Patna.
2. Toanayzethecontribution of street-food vending to employment generation andincomecrestionin
thecity.

3. Tosuggest practical policy measures for integrating street-food vending into Patna’s formal urban-
devel opment framework for inclusivegrowth.

Hypotheses

Null Hypothesis(H,): Street food vending has no significant impact on the economic devel opment
of Urban Patha.

Alternative Hypothesis (H): Street food vending significantly contributes to the economic
development of Urban Patna.

Research Methodology

The present study isdescriptive and anaytica in nature, designed to eva uate the economic and socia
contribution of street food vendorsin the urban areas of Patna. Both primary and secondary datawere
collected to gain a comprehensive understanding of the sector’s role in employment generation, income creation,
and urban development.
Research Design

Thestudy followsadescriptive research design, focusing on anaysing redl-life conditions of street food
vendorsthrough field dataand observation.
SudyArea

Theresearch was conducted in Urban Patna, covering major vending zones such as Gandhi Maidan,
Boring Road, Ashok Rajpath, Kankarbagh, Mithapur, and Marine Drive, which isemerging as the most
activeevening food market.
SampleSize

A total of 200 street food vendorswere selected for the survey to represent variousfood categories
andlocdlities.
Sampling Technique

The study employed astratified random sampling method to ensureinclusion of vendorsfrom diverse
backgroundsand different vending locations.
Data Sources

Primary Data: Collected through structured questionnaires, fiddinterviews, and on-steobservetions.

Secondary Data: Obtained from reportsof the PatnaMunicipa Corporation, ILO, academicjournals,
books, and Government publications.
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Toolsand Techniquesfor Analysis

Thedatawere analyzed using percentageanaysis, correl ation method, chi-squaretest, and graphical
representation through SPSS softwareand MS Excdl.

Reliability Test
To ensure reliability, a pilot study was conducted on vendors before the final survey, and Cronbach’s
Alphawas applied totest theinterna cons stency of thequestionnaire.
Table1: Reliability Statistics
Cronbach's Alpha| No. of Items
934 3
(Source: SPSS)

All 200 responses obtai ned through the structured questionnaire were found valid and suitablefor
anaysis, with no missing or excluded cases. This ensured data completeness and uniformity, thereby
strengthening the reliability of the statistical findings. The reliability test yielded a Cronbach’s Alpha value of
0.934 acrossthethree key constructs Education Qualification (EQ), Employment Generation (EG), and
Income Generation (1G). Thehigh coefficient va ueindicatesexcd lent internal cons stency, confirming that the
research instrument used to assess the soci o-economicimpact of street food vendingin urban Patnawasboth
reliable and appropriatefor advanced Satistica analysis.

Ethical Considerations

The study maintained full confidentiality of respondents, ensured voluntary participation, and avoided
any form of biasor misrepresentation.

Socio-Economic Profile of Sreet Food Vendors in Urban Patna

»  Street food vending in Urban Patnahas become an essential livelihood activity, deeply linked to the
city’s informal economy. Most vendors belong to low-income groups, operating with limited capital but
high determination. A large section of themarerura migrantsfrom districtslikeVaishali, Samastipur,
Muzaffarpur, and Saran, who moved to Patnain search of better earning opportunities. The most
activevending hubsinclude Gandhi Maidan, Boring Road, Kankarbagh, Mithapur, Ashok Rajpath,
and Marine Drive, which has become the heart of Patna’s evening food economy.

»  Thesocio-economic andys sshowsthat male vendorsdominatethe sector, though asmall but growing
number of women arenow managing tea, snacks, and homemadefood stals. Education levelsremain
low, but practical businessskills, hard work, and customer rel ationshi ps ensure economic survival.
Marine Drivevendorsexperiencethe highest eveningfootfal and daily earningsduetoitssceniclocation

and tourist attraction.
Table 2: Demographic and Economic Profile of Street Food Vendorsin Urban Patna(N = 200)

Variables Categories

Gender Mae- 78% ; Female — 22%

Age Group 18-30 (28%), 31-45 (46%), 46-60 (26%)

Education Level Below Matric — 54%, Intermediate — 34%,

Graduate — 12%
Type of Food Sold Litti-Chokha (30%), Chaat/Samosa

(25%), TealCoffee (20%), Chinese Fast
Food (15%), Others (10%)
Average Daily Income (Rs,) |Below 500 — 20%, 500-1000 — 48%,
Above 1000 — 32%
Yearsin Vending Profession |Lessthan 2 years— 18%, 2-5 years—
44%, Above 5 years — 38%

(Source: Primary Field Survey, 2025)
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Graph 1: Average Daily Income of Street Food Vendorsin Different Locationsof Patna

Average Daily Income of Street Food
Vendors in Patna

950 1000 900
l l 850 l
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Location

(Source: Field Data Compiled, 2025)

Description: Thisbar chart (to beinserted) comparesthe averagedaily incomeof street food vendors
acrossfivemajor locationsin Patna. Marine Drive showsthe highest incomelevel dueto heavy evening
customer turnout and growing food tourism.
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I nterpretation: Thegraphical anaysis showsthat Marine Drive vendors earn the highest average
income (* 1150/day), followed by Boring Road (* 1000/day) and Gandhi Maidan (* 950/day). These areas
attract large crowds during evening hours, which enhances sales. Ashok Rajpath and Kankarbagh, though
economically active, havecomparatively lower incomesbecauseof limited evening traffic. Overal, thegraph
reflects how the evening economy, especidly around Marine Drive, hasbecome asignificant contributor to
Patna’s informal urban growth.

Theoretical Foundation

Thepresent study isbased onthe conceptua understanding of theinforma economy anditsrelationship
with urban economic devel opment. Theoretical foundationsare drawn from three key economic model sthat
explain how smal-scd e self-empl oyment contributestoinclusvegrowth.

1. Informal Sector Theory (ILO, 1972): Thistheory emphasizesthat informa employment activities,
such asstreet vending, play acrucia rolein providingincomeand livelihood to the poor in devel oping
countries. It recognizesvending asasurviva strategy and anintegral part of urban lifethat supports
both producersand consumers.

2. LewisDual-Sector Model (1954): According to W. Arthur Lewis, the economy consists of two
sectorsthetraditiona (informa) and themodern (formal). Astheformal sector cannot absorb al [abor,
surplusworkersengageininforma activitieslikestreet food vending. Thishd psbaanceunemployment
and stimulatesincome generation at thegrassrootsleve.

3. UrbanLivelihood Framewor k (UNDP, 1998): Thisframework focuses on how urban poor sustain
themselves through diverse livelihood strategies, including self-employment. In Patna’s context, street
vendorsaong Marine Driveand Boring Road exemplify urban adgptability and reslience by transforming
public spacesinto microeconomic centres.

Together, these theoriesform the conceptual base of thisstudy, linkinginformal entrepreneurshipto
urban economic growth and socio-cultural sustainability.

Scope and Limitations of the Study

The present study primarily focuses on understanding the economic and socia significance of street
food vending within Urban Patna, including key vending zones such as Gandhi Maidan, Boring Road,
Kankarbagh, Mithapur, Ashok Rajpath, and Marine Drive, which together represent the city’s informal food
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network. The scope of the research coversthe period from 2015 to 2025, capturing the recent trendsin
urbanization, employment diversification, and therise of theevening economy. Thestudy includes 200 vendors,
selected through stratified random sampling, representing a cross-section of Patna’s vending population. It
emphasi zes soci o-economic variables such as gender, education, income, years of experience, and type of
food sold.

However, thestudy islimited by severa factors. Sincethe datawere collected from asel ected group of
vendors, thefindingsmay not fully represent the entire vending community across Bihar. Thestudy also faced
congraintsof time, varying literacy level sof respondents, and limited secondary datafrom municipa sources.
Despitetheselimitations, theresearch providesval uableing ght into the contribution of street food vendorsto
Patna’s informal economy, offering a strong foundation for future studies and policy frameworks.

Data Analysis and I nterpretation

Thedatacollected from 200 street food vendors across Urban Patnawere anal ysed to examinetheir
contribution to income generation, employment creation, and economic sustainability. Theanalysiscovers
diversevending zonessuch as Gandhi Maidan, Kankarbagh, Boring Road, Mithapur, and Marine Drive. The
findingsreved that street food vending hasbecomeavita sourceof livelihood, especialy for rural migrants
and unskilled workerswho depend on daily income. Marine Drive has emerged asthemost active evening
vending hub, followed by Boring Road and Gandhi Maidan, while Mithapur and Ashok Rajpath maintain
day-timevending dominance.

Table3: Educationa Qualification and Average Monthly Income of Street Food Vendorsin Patna

(N =200)
Education Leve Number of Vendors| AverageMonthly| Percentage
Income (Rs) (%)
lliterate 46 17,000 23%
Below Matric 72 19,500 36%
Intermediate 54 21,800 27%
Graduate and Above 28 24,200 14%

(Source: Primary Field Survey, 2025)

I nter pretation: Thetableshowsthat alargeproportion of street food vendors (36%) have education
below matriclevel, whileonly 14% are graduates. However, incomelevel stend to increase with education,
indicating that basi ¢ education and communi cation skillspositively influence earnings. Vendorswith higher
education tend to manage better hygiene, pricing, and customer interaction, particularly in areaslike Boring
Road and Marine Drive, where competition and footfal are higher.

Graph 2: Relationship Between Education and Monthly Income of Street Food Vendors
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(Source: Primary Data Compiled, 2025)
I nter pretation: Thegraph demonstratesapositive correl ation between education andincome. Vendors
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with higher education levels earn more per month due to better management skillsand ability to attract a
diversecustomer base. Thedataconfirmsthet literacy playsasignificant roleinimproving vending performance
and income stability in Patna’s informal economy.

Table4: Type of Food Sold and Average Daily Customer Turnout in Mg or Vending Zones (N = 200)

Typeof Food Major Selling Average AverageDaily
Zone Customers per Day Income (RS)

Litti-Chokha Gandhi Maidan 120-150 900-1000
Samosal/Chaat Kankarbagh 130-160 850-950
Teal/Coffee & Snacks| Mithapur Bus Stand 180-200 800-900
Chinese Fast Food Boring Road 150-180 1000-1100
Ice Cream/Juice & Marine Drive 220-250 1100-1250
Fast Mix

(Source: Field Survey, 2025)

I nter pretation: Thetableshowsthat Marine Drivevendors sellingice cream, juice, and fast-food
items attract the highest number of customers (over 220 per day) due to evening gatherings and tourist
activities. Boring Road and Gandhi Maidan a so perform strongly, while Mithapur and Kankarbagh show
steady but moderate day-timevending activities.

Graph 3: Average Daily Customer Turnout by Food Typeand Location

® Marine Drive ¥ Liti=Chokha Chinese Fast Food
® Boring Road @ Mithapur bus stand @ Tea/ Coffee & Snacks

(Source: Primary Data, 2025)

I nter pretation: Thebar graph clearly indicatesthat Marine Drivevendors receivethe maximum daily
customer turnout, followed by Boring Road and Gandhi Maidan. Vendors offering fast foods and beverages
perform better than traditional snack sellers due to changing consumer preferences and higher youth
concentration. This trend highlights how Patna’s evening food economy has diversified into amix of traditional
and moderntastes, strengthening theinformal economicfabric.

Overall Interpretation

Thedata collectively show that street food vending in Patna, especially around Marine Drive, has
becomeardiable source of urbanincomeand micro-level entrepreneurship. It generates self-employment,
sustains small business linkages, and contributes significantly to the city’s. informal GDP. The analysis also
reveals that education, location, and type of food sold are decisive factors influencing the vendors’ income
and businessgrowth

Satistical Analysis and Hypothesis Testing
To validate the study’s objectives, statistical tools such as Chi-Square Test and Correlation Analysis
were applied to examinethe rel ationshi p between the soci o-economic characteristics of street food vendors
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and their economic contributionin Patna. The analysis was conducted using datafrom 200 respondents
collected through field surveys.

Hypothesis Recap

Null Hypothesis(H, ): Street food vending hasno significant impact on the economic devel opment of
Urban Patna.

Alternative Hypothesis (H): Street food vending significantly contributes to the economic
devel opment of Urban Patnathrough employment generation and income creation.

2. Chi-SquareTest: Relationship Between Education L evel and IncomeL evel of Vendors

Education Level Observed Expected (O-E)¥E
Frequency (O)| Frequency (E)
lliterate 46 40 0.9
Below Matric 72 65 0.75
Intermediate 54 60 0.6
Graduate & Above 28 35 14
(Source: SPSS)

Calculated x2Vadue=3.65
TableVaue (df =3,a=0.05) =7.81

I nter pretation: Sincethe cal culated Chi-squarevaue(3.65) islessthan thetablevaue (7.81), thenull
hypothesisfor thisvariablepair isreected, confirming as gnificant rel ationship between education level and
incomeof vendors. Thismeanseducation positively influencesincome generation among street food vendors
inPatna

Corrdation Analyss. Relationship Between Daily Income and Employment Generated

Variable Pair Calculated Correation ®| Degree of Relationship
Daily Income (X) & No. +0.78 Strong Positive
of Persons Engaged (Y) Correlation
(Source: SPSS)

Interpretation: The correlation value (r = +0.78) indicates astrong positiverelationship between
vendors’ income and employment generation. Higher daily income enables vendors to hire more helpers or
involvefamily members, thereby increasing overdl employment intheinformal sector. Thisconfirmstheat street
vending directly supports economic devel opment in Urban Patha.

Test Summary
Test Applied | Key Variables Result Inference
Chi-Square Test | Education & Significant H1 Accepted
Income Relationship
Correlation Income & Strong Positive | H1 Accepted
Analysis Employment Relationship

Final Decision: Theresultsof both statistical tests support theAlternative Hypothesis (H,, ) that street
food vending s gnificantly contributesto theeconomi c devel opment of Urban Patnaby generating employment,
sustaining livelihoods, and stimul ating local trade, especially in high-demand areaslikeMarine Driveand
Boring Road.

Findings, Discussion and Policy I mplications
Findings

Thestudy found that street food vending in Urban Patnaespecialy around Marine Drive, Boring Road,
and Gandhi Maidan creates steady income and employment for |low-income families. Each stall supports
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about 2-3 workers and earns between * 800-* 1,200 per day.
Discussion
Street vending strengthens Patna’s informal economy and provides affordable food, yet faces issues

like poor sanitation, lack of licenses, and limited credit access. Theresults confirm that vending directly
supports economic development and the city’s evening economy.

Policy ImplicationsAuthoritiesshould:
»  Providevendinglicensesand hygienetraining.
»  Offer micro-credit and digital payment options.
»  Deveop proper vending zoneswith sanitation and lighting facilities, particularly at Marine Drive.

CONCLUSION

Thevendorswho operate across Marine Drive, Gandhi Maidan, Boring Road, and Kankarbagh have
become silent contributorsto the urban economy, serving peoplefromal waksof lifewhile sustaining their
own familieswith dignity. Every evening at Marine Drivetellsthe story of self-employment, struggle, and
survival wherelnmy point of view, street food vendingin Patnaisnot just ameansof livelihood but aliving
part of the city’s hundreds of small vendors light up the city’s informal economy. This study clearly shows that
street food vending creates employment, supports small entrepreneurship, and adds to the rhythm of Patna’s
urban growth. If the Government and local authorities provide proper recognition, financia inclusion, and
organized vending zoneswith sanitation and facilities, thisinformal sector can becomeone of the strongest
pillarsof inclusive and sustainable devel opment in Urban Patna.
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