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ORIGINAL ARTICLE ABSTRACT

Sreet vendors play a crucial role in the
informal economy and urban dynamics, selling
goods or servicesin public spaceswithout a fixed
establishment. Millionsof peoplein citiesand towns
make a living by selling a wide variety of goods
and services on the streets, pavements, and other
public spaces. However, due to their lack of
education, skills, and experience, street vendors
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but has not been given the attention it deserves.
This study aimsto analyse the livelihood patterns
and demographic conditions of street vendorsin
Patna Sadar Block, using data from a primary
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shodhsamagaml@gmail.com survey conducted in 2022 among 80 respondents.
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Street vending is an important part of India’s

unorganised economy, providing livelihood
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opportunities to a significant section of the urban population. About 2.5% of India’s urban residents earn their
living through street vending (Bhowmik, 2005). Thissector not only offers self-employment to economicaly
vulnerablegroups but a so ensuresthat urban dwellers have accessto aff ordabl e and convenient goods and
services (Bhowmik, 2005; Jha, 2018).

Many street vendors are unableto secure employment intheformal sector dueto limited education and
skills, and they rely on vending aseither aprimary or supplementary source of income (Jha, 2018). They sdll
awiderangeof everyday items, including fruits, vegetables, clothes, Sationery, householditems, etc., usualy
in public spaceswithout permanent establishments (Bhowmik, 2005). Street vendors often serve therush-
hour popul ation, which primarily congstsof lower and middle-incomeworkingindividuas, providing products
at fair prices (Bhowmik, 2005).

Street vending adlowsfor flexiblework arrangements. Some vendors move between multiplelocations
inasingle day to reach diverse consumers, while otherswork long hours at asingle spot. Although most
operateindependently, someemploy family membersor assistants, and afew areinformally employed by
others(Husainet. d., 2015). Despitethe advantages of street vending, vendors often contend with numerous
chdlenges. They operateunder difficult conditions, facelimited accessto formal financing, and frequently rely
on high-interest loansfrom moneylenders. In addition, inadequate al ocation of vending spaces, coupled with
rapid urban growth and the increasing number of vendors, contributes to congestion and other urban
management difficulties. Occasiond interventionsby local bodiesasmunicipa of theareaand enforcement
further disrupt their operations, affecting their livelihood stability (Bhowmik, 2005).

Recognising the economic and socia importance of this sector, the Government of Indiaenacted the
Street Vendors (Protection of Livelihood and Regulation of Street Vending) Act, 2014, aiming to safeguard
street vendors’ rights and provide legal recognition (Government of India, 2014).

Review of Literature

Husain et al. (2015), the study examined street vendors’ lives, including income, financial resources,
working hours, employment, education, and socia networks. Factorslike poverty, migration, low level of
education, |abour excess, and family Szecontributeto their activities. Socid capita increasesincome. Chdlenges
includelimited funding, poor management, risSk mitigation, transportation, and law enforcement intimidation.
Lawsand programs are suggested to address theseissues.

Desak Putu EkaNilakusmawati et al. (2019), researchersin Denpasar, Bdli, Indonesia, developed
awdfaremodd for street sellers, focusing ontheir socio-economicfestures. Theinformal economy, asignificant
source of income, iscrucial for theurban poor. Most street vendorsare married men, new immigrants, and
sdlf-employed, working nearly elght hoursaday. They lack accessto money and participatein businessskills
educationinitiatives.

R. Karthikeyan and R. Mangaleswaran’s (2013) study on street vendorsin Tamil Nadu found a
significant correlation between gender and overall quality of life, and asignificant difference between the
generd qudlity of lifeand theleve of education.

Sandeep Kumar Baliyan et al. (2016) study on street vendorsin Lucknow, Uttar Pradesh, found

that fema e vendorsface moredifficultiesand arein worse shapethan maevendors. Thestudy reveaed that
42.75% faced eviction and 28.25% faced difficultiesin salling different kinds of productsat work.

Theresearch by Sharit K. Bhowmik (2001) reveal ed that Patha has 80,000 street vendors out of
seven Indiancities, with 32%livinginthecity. 67% were maeand 33% werefemale. Theliteracy rateamong
these vendorswas 40%, with 27%illiterate and 33% having completed secondary schooling. Ma e street

vendorsearn between Rs.50 and Rs.100, whilefemal e vendors earn between Rs.35 and Rs.40.
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Dolly Kumarietal.’s (2009) study on street vendorsin Patnafound that unemployment and poverty
are the main causes of the city’s growing vendor population. Street sellers, who make minimal income, face
unstableliving conditionsandillegd tax payments. Their low leve of education a so contributestotheir poverty
cycle

Objective of the Sudy

Thestudy focuseson the street vendorsof PatnaSadar Block, anaysing their demographic characterigtics
and livelihood patternsthrough primary datato understand how socio-economic factors shapetheir work and
daily strategies.

Research Methodology

The research project was conducted in Patna’s Sadar Block. The paper is based entirely on primary
data. 80 samples, who are street vendorsin the city of Patna, were drawn at random from thefour wards of
the urban population, namely, ward-28, ward-38, ward-44, and ward-66. Direct interviewswere used to
gather the primary data, and a questionnaire was created based on the study’s objectives, and was used.
Questionswere prepared accordingly. The average and percentage approaches were used to analyse the
data

Major Findings of the Sudy

Thegod of thecurrent sudy isto obtain abetter understanding of thedemographics, meansof subsistence,
and livelihood patternsthat i nfluence the vending operations of street vendorsin Patna Sadar Block. The
study’s conclusions are supported by empirical data.
1. DemographicProfileof the Sreet Vendors

Street vendors’ demographic conditions include a wide range of individual characteristics, such as
gender, age, education, status asamigrant, family structure, and cultural background. Men and women,
people of al ages, and people with varying levels of education make up the diverse collection of street
vendors. Their motives and livelihood tactics are influenced by their family duties and socioeconomic
backgrounds. These demographic variablesare vitd in determining the make-up and dynamicsof the street
vending workforce, necessitating tail ored strategiesto meet their particular needs and enhancetheir general
welfare. Data can be used to understand the demographics of the street vendorsin the Patna Sadar Block.

Table 1: Demographic Profile of Street Vendors

Sl. No. | Demographic Characteristic | Classification | Percentages (%)

1 Gender Mae 78.75
Female 21.25

2 Age Below15 0
15-30 32.5
30-45 37.5
45-60 22.5
Above 60 7.5

3 Marital Status Married 80
Unmarried 13.75
Widow 3.75
Widower 2.5
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Educationa Qualifications of
4 Street Vendors [lliterate 32.5
Primary 8.75
Secondary 22.5
Higher
Secondary 26.25
Graduation 10
Post Graduation 0
5 Family Size Below 3 8.75
3to5 52.5
5to7 25
7t09 125
Above 9 1.25
6 Place of Residence Owned House 21.25
Rented House 65
Free House 13.75
7 Types of Houses Kaccha house 33.75
Pucca house 66.25
8 Number of Earning Members 1 60
2 21.25
3 16.25
4 & above 2.5
Total 100

(Source: Primary Data)

The following table illustrates the respondents’ various demographic attributes, their accompanying
classes, and their corresponding percentages:

Thedataandys shighlighted the gender distribution of householdsengaged in street vending operations,
which showcased that femal es predominantly engagein sometypesof vending activities, such asthe sa e of
food, fruits, vegetables, clothes, tea, and crockery vendors or, other miscellaneousitems. However, both
gendersengageinavariety of vending activities. It isobserved that ma e dominanceisfoundin thisprofesson,
which accountsfor 78.75% of thetotal, over thefema evendors, consisting of theremaining 21.25%.

Most street vendorsare between 30-45 years (37.5%) and 15-30 years (32.5%), showing that younger
and middle-aged people are moreinvolved. Around 22.5% are aged 45-60, while only 7.5% are above 60,
asolder individudsarelessactivein vending.

The age distribution of the sample’s respondents revealed that most of the working population is found
between the ages of 15 to 60, whereasthe average working group, accountsfor 37.5% which showsthat
middle-aged individuals are more involved. Around 22.5% are aged “45-60" years, while only 7.5% are
above 60 years, asolder individuasarelessactivein vending businesses.

From the above dataandysisexamined themarital statusdistribution of househol dsengaged in street
vending operations. A significant mgority of thehousehol ds, accounting for 80%, aremarried which indicates
that many vendorslikely havefamily responsbilitiesto fulfill. However, unmarried househol dsaccount for
13.75%, which may reflect younger vendors entering theworkforce. Further, widowsrepresent 3.75% and
widowers 2.5%, suggesting that asmall proportion of vendors have turned to street vending asameans of
livelihood following theloss of aspouse. Thisdistribution underscorestheimportance of street vending asa
source of incomefor peoplefrom diverse marital backgrounds.
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Thedistribution of educationd attainment among street vendorsreveal sthat asizeable section of the
group lacksformal schooling. Itisobserved that 32.5% of street vendorsareilliterate, while 8.75% have
completed primary education. About 22.5% have reached secondary education, and 26.25% have completed
higher secondary schooling. Only 10% of vendorsare graduates, and none have pursued postgraduate studies.
Thisindicatesthat many vendorslack higher education, which limitstheir opportunitiesfor formal jobsand
pushesthem toward informal work like street vending.

Family szeisamgjor component asit Sgnificantly impactstheir economicresponsibilitiesandlivelihood.
Fromtheabovedataandysis, it isobserved that larger househol d families often rely moreheavily on vending
incometo meet their basi ¢ needs which accounting for 12.5% with 7 to 9 family members. While smaller
household familiesmay face comparatively fewer financia burdens, consisting of 52.5% with 3to 5family
members. Thisconnection highlightstheimportanceof street vending asacritical sourceof incomefor households
of varyingSzes.

Furthermore, the housing situation of street vendorsisvaried, consisting of acombination of Owned
Houses (21.25%), Rented Houses (65%), and Free Houses (13.75%). Thefact that 17 of thesevendorsare
home ownersindicatesacertain degreeof stability and financia security among the street vendor group.

According to thedata, 66.25% of the househol dslive mostly in Pucca houses, suggesting that these
homesaremorestableandlong-term. A significant fraction (33.75%) residesin Kacchahouses, which areoften
fewer study buildings; this may indicate that households’ living conditions and levels of housing stability differ.

Among 60% percent of the households are street vendors, and most of them aresingle earners. A
lower percentageof two, three, or four-earner household familiesindi catesthat extended family may contribute
financidly or that theremay beshared financial responsibilities.

2. Livelihood Pattern of the Street Vendor s

Thedifferent methods, pursuits, and approaches used by membersof thiscommunity to makealiving
are collectively referred to as the street vendor’s livelihood pattern. Street vendors sell goods and services in
public aresslike streets, sdewalks, and marketplacesas part of their informal economic activity. Thelr styleof
living might differ greatly based onthingslikewherethey set up shop, what kind of productsthey sdll, local
laws, and the state of the economy.

1. VendingL ocation: Thelocation of street vendors affectstheir patterns of livelihood, asthere are
mobile and stationary types. Based on their immediate demandsor availability of transportation, mobile
street vendors set up shop and frequently moveto other sitesfor sales, which might includeweekly and
seasond vending. Onthecontrary, Stationary street vendorsestablishtheir operationsin certainlocations,
demondirating avariety of livelihood patterns.

Fromthedataanadyss, it isobserved that 26% of sampled street vendorsare doing street vending by

moving from onelocation to another locationto carry out their vending activitiesalongwith their vending

cart. Thesetypes of vendorsare called mobilevendors.
Typesof Vendors

Seasonal

18% Mobile

26%

Weekly
9%

Immobile
47%
(Source: Primary Data)
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Ontheother hand, 18% of sampled street vendors do seasona vending dueto agricultural needslike
seasonal vegetables and fruits. Therest 9% of sampled vendors operate only weekly markets by
migrating from rural to urban aress. It isnoteworthy that the majority of the sampled street vendors,
accounting for 47%, areimmobile becausethehigher proportion of immobile vendorscan be attributed
to urban devel opment and city management, where designated vending placesared lotted. Additiondly,
street vendors are more aware and secure due to the possession of vending licenses.

2. Vendor Category: A widerangeof productsand services, including food items, fruits, vegetables,
stationery, clothing, tea, juice, gupchup, and crockery vendors/ other miscellaneousitems, can besold
by street vendors. Thevarious categories of sdllersindicate thetypes of jobsto which they belong,
which can have an impact on the street vendors’ patterns of livelihood.

Thechart below illustrates the nature of employment among different categories of street vendors.
Ghupchup vendors arethelargest vending group, comprising 23.75%, which reflectsthe popul arity and
demand for ready-to-eat snacksin urban areas. Although, food vendorsarethe second largest group, accounting
for 21.25%, indicating that food vending isthe most common and perhaps the most accessible business
among other vending businesses. Juice vendors account for 15%, showcasing asignificant preferencefor
beveragesinthevending busnesses.

However, vegetablevendorsand fruit vendors, comprising 12.5% and 11.25% respectively, represent
aconsiderable portion of the vending busi nesses, emphasising thereliance of urban households on such
vendorsfor fresh produce. Furthermore, smaller proportions are observed for stationary vendors (1.25%)
and teavendors (10%) which refl ects niche marketsin these categories. Al so, clothes vendors comprise the
smallest group, with only 5%. None of the sampled datahave been found in the crockery vendorsand other
miscellaneousitemstypesvending category.

Natureof Employment
mTotal WTotal (%)
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(Source: Primary Data)
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3. EconomicConditions: Street vendors’ financial situation is affected by several factors, including the
family’s income, the children’s educational backgrounds, the number of earners in the household, where
they live, and thekind of dwelling they own. All of thesevariablesarerdiant ontheir daily, monthly,
savings, and expenses. In fact, street vendors’ financial situation has a profound connection to their
daily income, monthly earnings, and capacity for saving and cost management. Thelr total financid
stability and standard of living aregreetly influenced by thesefinancid factors.

The data provides a comprehensive analysis of street vendors’ economic conditions, including income,
savings, and expenditure patterns, highlighting their financial diversity and revealing their overal economic
well-being.

Thetable-2 highlightssignificant variationsin daily incomelevels. Fromthedataanalysis, it can be
observed that most vendors earns between Rs.300 and Rs.600, accounting for 55% which supportstheir
basi c living requirements but limitsthe potential for savings. Around 18.75% earn Rs.600 to Rs.900 daily,
while 13.75% earn Rs.900 to Rs.1200. A small fraction, approximately 6.25% earns more than Rs.1200
daily, whichindicating ase ect group benefiting from higher demand or better market locations. Conversdly,
6.25% earnlessthan Rs.300, facing chalengesin sustaining their livelihood dueto competition or limited sales.

Table2: Economic Statusof Street Vendors

Sl. No. I ndicator Classification Per centage (%)
1 Average Daily Income Rs.0 - Rs.300 6.25
Rs.300 - Rs.600 55
Rs.600 - Rs.900 18.75
Rs.900 - Rs.1200 13.75
More than Rs.1200 6.25
2 Average Monthly Income Rs.0 - Rs.5,000 0
Rs.5,000 - Rs.10,000 26.25
Rs.10,000 - Rs.15,000 Ly
Rs.15,000 - Rs.20,000 25
More than Rs.20,000 11.25
3 Average Monthly Savings Rs.0 - Rs.500 40
Rs.500 - Rs.1000 11.25
Rs.1000 - Rs.1500 6.25
Rs.1500 - Rs.2000 15
More than Rs.2,000 27.5
4 Average Monthly Expenditure | Rs.0 - Rs.5,000 0
Rs.5,000 - Rs.10,000 275
Rs.10,000 - Rs.15,000 45
Rs.15,000 - Rs.20,000 25
More than Rs.20,000 2.5
Total 100

(Source: Primary Data)

Intermsof average monthly income, thelargest earnings group comprises 37.5% between Rs.10,000
and Rs.15,000, which showcases amoderate-incomerange. Around 26.25% earn Rs.5,000 to Rs.10,000,
reflectinglower incomeleves. Another 25% of sampled vendors earn between theincomerangeof Rs.15,000
to Rs.20,000, whileonly 11.25% earn morethan Rs.20,000 which signifiesincomedi sparities. Notably, none
of thevendorsearn lessthan Rs.5,000, reflecting abasic minimumincomeleve.

Furthermore, sampled vendors’ average monthly savings data revealed that 40% of vendors save less
than Rs.500, highlighting limited financial capacity for many. On the other hand, 27.5% save morethan
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Rs.2,000, likely dueto higher earningsor better financia management. Theremaining 32.5% save between
Rs.500 and Rs.2,000, which showsamix of moderate savings habits.

Moreover, sampled vendors’ average monthly spending pattern revealed that 27.5% of vendors spend
between Rs.5,000 to Rs.10,000 each month, while 45% spend between Rs.10,000 to Rs.15,000.
Approximately 25% spend between Rs.15,000 and Rs.20,000, demonstrating arangeof financia priorities
accordingtoincomeleves. Only 2.5% spend morethan Rs.20,000 each month, most likely becausethey are
high-incomevendorswith moredemandsor highresponsbilities.

4. Local Regulation & Governance: Locd lawsand Government arevery important. At times, street
vending operationsareinterfered with by loca officials, including the PatnaMunicipal Corporation
(PMC), traffic police, and police. Thelegdlity of street vendingisfrequently ambiguous, and vendors
might not always possess the necessary licenses or permissions. In order to preservelaw and order
and make surethat vendorsfollow safety and zoning requirements, local authorities may impose
regulations. If street vending hinderstraffic flow, or pedestrian traffic, or causes congestion, they may
stepin. Inthe process of preserving public safety and order, they may force vendorsto relocate or
submit torestrictions. Thebusinessof street vendors may suffer sgnificant financia lossesasaresult of
thedisruptionsbrought on by municipa authorities. Governmentsareatempting toinclude suppliersin
economies employing better services, instruction, and legal standing. Intheface of these obstacles,
street vendorsthrivein the unregul ated market, juggling complicated laws and disputeswith law
enforcement.

CONCLUSION

In conclusion, this thorough investigation clarifies the street vendors’ varied livelihood patterns and
diverse demographic conditionsof street vendorsin PatnaSadar Block. A diversified community with arange
of agegroups, educational backgrounds, family sizes, and religious and caste connectionsisreveded by the
demographic study. Interestingly, most vendorsaremarried with littleformal schooling. Their family structures
and living arrangements differ, with acons derable proportion of them living in rented homes. Thus, fromthe
aboveandysis, itisclear that street vending servesasacritical livelihood option for vendorsacrossdifferent
marita statuses, with anotable mgjority being married, likely ba ancing family obligationsalongsidetheir
work. Thestudy a so emphasiseshow diversestreet vendingis, with some categories drawing apreponderance
of malevendorsand othersdrawing agreater proportion of femalevendors. Local laws, thekind of goods
supplied, and the placement of the vending waresall have animpact on thelivelihood patterns of the street
vendors. for example, different vendor categories add to the lively marketpl ace, and mobile and immobile
vendorswork differently. Thisdistribution underlinesthediversity within street vending, wherefood-rel ated
busi nesses dominatedueto their high demand and accessibility for vendorswith varying level sof resources.
Furthermore, the state of the economy variesgreatly, and theintricate financial environment isreflected in
daily and monthly incomes, savings, and expenses. Thedatarevea sfinancia challengesand opportunities
faced by street vendors, with limited savingsand income di sparities highlighting areaswheretargeted support
could enhancetheir economic stability and qudity of life. Thestreet vending sceneisshapedinlarge part by
locd lawsand Government, which periodicaly hat operationsbecause of permission problems. Street vendors
continueto operatein the unorgani sed economy despitethese obstacl es, demonstrating their tenacity and will
power. Inthe city of Patna Sadar Block, thisempirical study offershelpful datafor creating specialised
strategiestoimprovethewelfare of street vendorsand promoteinclusive urban devel opment.
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