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ORIGINAL ARTICLE ABSTRACT

Theinternet has brought arevolutioninthe
world. Cyberspace has invaded the world. The
online medium hasthe features of hypertextuality,
multimediality, and interactivity that make it an
ideal medium for collection, dissemination and
access of news and events. Online journalism as
an offshoot of the internet has marched ahead of
traditional media. Onlinejournalismhasgivenrise

Authors to e-newspapers and entered electronic media. In
Sony Parhi, Ph.D. many ways, new electronic communication
Neeru Prasad. Ph.D. technologies have brought about unprecedented

changesespecially to the newspaper industry. This
paper discusses online journalism, the shift in
journalistic culture, the prosand cons, the ethical
angles, challenges and opportunities.
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thenet. Themedium further callsfor knowledgelinks, audio and video skills, and somelatest skillsthat go far
beyond traditiond reporting and editing requirements. Onlinejournaismisthefutureof traditiona journaism.
Onlinejournalismisarelatively new mediuminthejournalism arena. There has been animpetusto online
journalism astheInternet and the World Wide Web grew and devel oped in therecent years. This servicewas
launched by Tim Berners-Leein 1994. Technology isnever constant and i s subject to continuous change.
Onlinejournalismisgrowingin limitlesswaysand there are no boundariesto itsprogress.

Will onlinejournalism replacetraditiona journalism or will here beaba ance betweenthetwo? There
has been debate and there has been argument and counter-argument on this. Boynton suggeststherewill be
further blurring between the mediums but that onlinejournaism will supplement traditional mediarather than
replacethem.

Onlinejourndismwill continueto devel op and gain efficiency and become moreeffective astechnology
and multimediawill progress. But, on theflip sidetherewill be some challengeswith theexpansion of online
journdism.

An Ethical Look

Potentia problemsincludevariousethica issues, d ongwiththeconcernthat anincreaseinonlineniche
publicationscould create socid divisions. Otherssuggest thefuture of onlinejourndismreliesmoreon ashift
inthinking andjourndistic culturerather than the progress and inventions of technology (Deuze). Theatered
format of onlinejournalism changesthefocus of journalism fromwhat it hasbeenwith traditional mediums.
Thenew focusisconnecting to content and other information through hyperlinksand multimediarather than
merely providing packaged individua content. Thisisachangefrom traditional mediaand will gradually
determinehow journalismwill progressasthisshiftinjournaistic cultureisfurther explored.

Development of Online Journalism

Onlinejournalism hasbeen aprocessthat has changed traditiona journaism. Asnew technologiesare
devel oped and become more readily avail able, news organizations such as CNN haveincorporated these
technol ogiesto enablefaster, interactive, non-stop news coverageon theinternet.

Videotext wasthe catal yst for the creation of online newsjournalism. On November 1993, thefirst
journalism sitewaslaunched at the University of FHoridaCollege of Journalism and Communications. The
credit for thefirst newspaper to hareregul ar publication through theweb wasthe PA o AltoWeekly in Cdifornia,
USA that started on January 19, 1994.

All newspapersthat are S gnificant and aremeaningful have e-editionstoday and somehaveinternationa
editionstoo. Thetimeat whichinternet editionisavailableon computer isdightly earlier than thetimewhenthe
printed newspapersare distributed and thereisacompetiti on between newspapers and advancetime of the
publication of internet edition of the newspaper.

Thefirst newspaper in our country to start the onlineedition was The Hinduin 1995. Today it hasas
many as 16 editions. A reader may gain diverse perspectiveswith accessto the editions. The online newspapers
are also available on ePaper platform that one may access by web and mobile app. Many newspapers
including The Hindu (in 2023) havelaunched international ePaper editions.

Thetechnol ogy usedin concept of onlinejournaismisindividual based. Theindividua based technology
canreachlargeaudienceswithout beinginsengitiveto theidiosyncrasiesof individua newsconsumers. Hence
onlinejournalism usesthe concept of individual approach of newsas contrasted with massculture of news.

Types of Online Journalism
Mark Deuze placesonlinejournaisminto thesetypes:
» Mainstreamnewssites(i.e.,, CNN & BBC),
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» Index & category(search engines) sites(i.e., Google, MSN, & Yahoo),
» Meta& comment sites(i.e., mediawatchdogs), and

»  Discussionand sharing sites(i.e., weblogs and forums) that operatesin the context of hypertextudity,
multimedidity, andinteractivity.

Mainstream News Sites: Thesesitesare popular type of web journalism and offer editoria content
and participatory (filtered or moderated) communi cation. The content of thistype of newssteoriginaesfrom
televison stationslike CNN or the BBC, from theInternet, or shoveled from an externd sourceor link. Most
online newspapers and Net-native news sources originated from thistype and they use similar approaches
that areusadin print or broadcagting journaism such asjourndigtic sorytelling, newsvaues, and therdationship
it haswith audiences.

Index and Category Sites: Thistypeof journalismismainly associated to search engines(i.e., Yahoo
and Google) offering newsfrom existing servicesand linking to mainstream newswithout offering editorial
content of their own.

M etaand Comment Sites. Thiscategory includessitesthat deal with general issuesrelated to media,
work as media watchdogs (i.e., Freedom Forum and Poynter’s Media News), and are intended to be alternative
mediavoicesfor extended indexes and category sites. Variousjournalists producethe editoria content for
these sitesand often facilitate discussions regarding content produced € sewhere on the Internet. Metaand
comment sites al so direct readersthat may be outside the providers of mainstream newsto participate by
givingthesereadersachancetotdl their own stories.

Shareand Discussion Sites: Utilizing the communi cation feature of the Internet, these sitesprovide
usersaforumto exchangeideason adiverserangeof local and global subjects. The usershaveachanceto
sharetheir own experienceswith others.

Online Jour nalism Opportunities

Today, aweb journalist gets numerous avenues and opportunitiesto acquire response or feedback,
feedback, customization, immediate publishing, storage, retrieva , multimedia, al of whicharelinkedtoonline
mediaproductionandin particular onlinenews presentation.

Objective of the Sudy

This study examines how online journalists take advantage of the ‘added values’ of the Internet:
interactivity, hypertextudity and multimedidity:
> Interactivity: Eventhough interactivity isthe main characteristic of concept, we do not have any
particular definition to explain interactivity. But let ushave alook at two scholarswho havetried to
define the term. Steuer (1992), says interactivity is “the extent to which users can participate in modifying
the form and content of a mediated environment in real time”.

So we see how theterm has been explained in two different angles.

King (1998) opines, interactivity is evident in the “‘control over content’. Also, interactivity is described
in terms of feedback and two-way or multiple-way communication (“‘conversation’) between sender
and receiver. Thiskind of interactivity aso takeson different forms. e-mail, chat, message boards, €tc.

>  Many expertsfed that online or web journalism provide ample avenue to meet deadlinesand update
content. Thisisitsoutstanding featureand providesreadersnew insightsat al hours.

>  Hypertextuality: Onlinejournaismfeaturestheutility of hyperlinkswhichisuseful in both compressng
and extending information depending on the reader’s choice. Hypertext helps the reader to navigate
through different partsof the content wherever they arelocated. Thisislikeatrgectory.

»  New waysof writing or new waysof telling thereadersin narrative styleisan offshoot of hypetexting.
Journdists havetoriseup to thechallenges asthey haveto evolve and compete. Elementslikevideo

Y VvV
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elementsand multimediamake growth of hypertextudity imperativein thecurrent era.

»  Multimediality: Multimediameanstheintegration of text, images, audio, video towardsacommon
digita form. Thisisaso convergencejourndist. Thisisastep forward and over traditiona print media
A journalist must bewell versed with multimediaformats and learn new skills. he should havethe
power to decidewhich format to usein the story. However, many critics have voi ced concerns about
thisand the obsession of journalist to be technocrazy and place technol ogy over content.

Why Online Newspaper s?

In many ways, new € ectronic communi cati on technol ogies have brought about unprecedented changes
to the newspaper industry. Computerized tool s such asword processor, digital typesetting technologiesand
DTP have brought about higher efficiency in the newsroom and changed theroles of newspaper editorsand
designers. Inadditionto improving the quality, the entrance of computers has hel ped | essen the problems of
lack of spacefor news, high production costsand low profits, although the basics of good journdismthat is
goodwritingskills, still apply whether or not new technol ogiesare employed. Advancement in technol ogy can
evolve into new media that compete with the newspaper’s share of the audience market. The computer era,
especialy from the 1960s onwards, has created opportunitiesfor videotext providers, commercia online
database service-providersand CD ROM producersto offer content on this alternative medium and thus
compete against the traditional paper printed newspapers. The progress of the Internet especialy the
development of WWW propelled online publishing. Theinteractivity, immediacy and limitlessspace provided
by theInternet have rendered the Internet an ideal medium for online publishing. In addition, thelow starting
cost, ease of transmission across geographical boundariesand capability of incorporating the multimedia
eementsaredso attractiveto the publishers.

Some Contentions about E-publishing

> Astheattention span of e-usersisshort, text should be conciseto catch the eye.
Thisisan areawhere entertain isthelead factor, making the mediaaside show.
Fedingsexpressed in theforum cannot be matched by journdistic interpretation and writing skills.
Theonlinecommunity isjust afad and lacksrespons bility.

TheInternet contains potential non-readerswho only glancethrough the content onceand dl the effort
onthem seemsawaste.

YV V V V

Advantages
Aswithany other journdism, onlinejourndismissubject to positiveand negative angles. Onlinejourndism
has both advantagesand limitations. Thisisdueto the peculiar featuresof online medium:
»  Onlinejournaismisnoted for itsimmediacy. Newsor other information getscircul ated around the

globein seconds. Additiona information getsincorporated easily a any time. Immediacy isitsoutstanding
and useful festure.

»  Thecharacterigtic of online medium hasmore advantages. Multimediae ementsmake newswebsites
attractive. Hyperlinks, blogs and discussion forums allow web-users amore hands on experience,
allowing themto be participantsin the news process (Millison, 2004). Thearchiving ability of news
websitesisa so agreat advantageasit provides an extensive research resourceto the public.

»  Onlinejournalismreflects changesin society aswell asin technology. The number of peoplewho
accessthe WWW increasesday by day. People get up-to-date on news, viewsand accessentertainment
content asonlinejourndism alowseasy access, anytime, anywhere. Onlineinformation can beaccessed
a any timeitisaconvenient way for peopleto stay up- to-dateonlocal, nationa and world news.
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Principles of Online Reporting

There are some basic rules pertaining to this online journalism especially from a journalist’s point of

view whilereporting online. The mediahasemerged up for the busy peoplemostly, and for itsgloba reach
just withthehelp of aclick.

>

Y VvV

Whilereporting online, an onlinereporter should abide by thefollowingrules:

The news story should be crisp and precise if it has to sustain the browser’s attention. A story that runs
into two or more screensisnot likely to hold readersattention for long. Word count continuesto bean
important yardstick here. Theinternet reporter must keep thisfactin mind whilewritingthe story. He
must ensurethat it runs across theminimum number of screensintheformat chosen by thesteeditors.

TheInternet reporter must adopt theinverted pyramid format asarational storytelling format. The
most crucial pointishosted, right ontop of the story, thelessimportant pointsfollow. Thissavesthe
user the need to plough through to thelast paragraph to find out what happened. Theinformationis
availableinthefirst few paragraphs; with factsarranged intheir decreasing order of importance.

Thestory must be updated asit breaks. Thereporter cannot sit back and wait for eventsto unfold.

Thereporterswriting for web mediamust learn to writeshort sentences using smple, common, everyday
wordsthat abrowser will have no difficulty in understanding. Paragraphs should be short. Long
paragraphs createfatigue and push browsersto reach for themouse.

TheInternet reporter must devel op the ability to break astory into short, fascinating sde stories. The
side stories enhance browser’s interest, and give more hits and clicks for the site.

Thenet journalist must go through log reports carefully. He must understand which storiesare being
read onthenet. Thiswill help himwork on storiesthat arelikely to be read more. Successful Sitesare
thosethat share browser behavior with their staff members.

Theweb journalist must understand that amistake, even if itiscorrected after itisomnipresent onthe

site, doesnot offer much comfort to theindividual or the company that hasaready suffered lossof faceon
account of theerror. A mistakewill be deemed asablunder in caseof incorrect information.

Challenges

Timeliness and convenience have become extremely important based on fast-paced soci ety today.

Busier and more unpredi ctable schedulescal for moreflexible waysto receive news. Usudly shorter stories
onlinearepreferred.

CONCLUSION

>

WWW brought inthereality of web journaisminthemiddle of thenineties. Inthemid 1990s, web
journalism was possiblewith advent of www. The previous establishment of agloba communication
networking and infrastructureand theintroduction of the persona computer in homesthroughout the
world, hel ped to popul arizethe Internet and madeit easy to use globally (Curran and Seaton, 2003).
Today, dl print and broadcast news mediahave made thetransition to cyberspace and thisattraction of
online usersrequiring news has created onlinejournalism (Dimitrovaand Neznanski, 2006). Online
journalism isone the outcomes of the revol ution made possible by theinternet. It isestimated that
everyday millionsof onlineusersread their daily newson the Internet (Salwen et al., 2005). Sincethe
1990s, accessto the Internet by the public has affected every social, political, economic, cultural,
psychologicd, religious, and philosophica realmsof society.

Another expected changeto onlinejournalismisthat the medium have agreat personal touch for
individual users(Millison, 2004). One such way to make online journalism more persona isfurther
incorporation of blogs. Thiswould allow moreinteraction between readersand provideimmediate
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commentary on news events and other issues (Froomkin, 2004).

Theremay beincreased focus on monitoring web traffic to gauge the types of information web-users
are seeking. Thiswould makethe medium more persona and audience specific, although it doeshave
some privacy ramifications. Therearemany different attitudes regarding the challengesof thefuture
andtheprogressonlinejourndismwill make. Whilethefutureisnot completely clear, itiscertainthat
the mediumwill continueto grow and prosper as technology improves and the mediumisfurther
understood and embraced.

Discussion
1.

Onlinejournaism hasgot maximum usersfrom young people. Social medialike Facebook, Twitter,
and YouTube havebrought red timemedia. It connectstheusersvery fast and people sharetheir views
on these socid media. Thishasthetendency to bring peopleto acommon platform on many serious
nationdl issues.

Thefact thelnternet hasalowed the audienceto becomeactive creators, rather than smply be passive
consumers, of content iswell documented. But with websites such asMySpace and YouTube, reader-
generated content has become big businessand al so asocia phenomenon.

All of these new platforms have opened new ways for us to get our journalism out and to start
conversations with the public. Acivil society depends on news, not just information. But there’s a sense
at many newspapersthat we can get rid of reporters because we can get information from peopl e of f
thestreetsfor free.

Recently huge crowds could join Anna Hazare’s movement against corruption and Delhi gang rape
case. InArabrisg, itisobserved that the socia mediaplayed akey role. Young masscould uniteinthe
nationa and internationa issues. Onlinejournaism hashuge opportunitiesfor country likeIndiawhere
more than 70% population are youth.

Thewebstesof established newsorgani zations provided aparticul ar framing for user- generated content,
but such materia was al so being upl oaded to Twitter, Facebook, Flickr, and YouTube.
Onlinejournalism can connect the peopleinstantly and get their comments. Henceit can createahuge
impact on any important issue. Most of thepolitical partieswould put their best effort to usethismedia
for getting peopl e views and support for their campaign. The Government can usethismediato get
peopl e opinion on any policy and bills. Thismediawould bring more accountability and transparency
to the governance.

Asthemediaissoft it can be easily manipul ated. There should be strong policy and policing to any
unethical onlinejournalism. It can bewrongly used to bring privateinto the public domain andinterfere
with the private affairswhereit should not be.
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