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ABSTRACT

Over the past few decades, tourism has
proven to be an engine for growth, boosting the
economies of many nations. Today, people view
vacations as necessities rather than as a luxury.
Tourism necessitates coordination and
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and tourism business has become one of thelargest
and fastest expanding global economic sectors. The
UNWTO (United World Tourism Organisation) had
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previoudly cal culated that tourism made up 9% of the global GDP, but the detrimental effectsof COVID-19
over theworld have dtered that number.

M anagement of Tourism: It entailsmanaging awiderange of tasks, including researching the tour
degtingtion, organising thetrip, arranging trangportation, and providing lodging. Additiondly, marketinginitiatives
are used to encouragetouriststo visit specific locations. Thereisathin line separating travel alonefrom
tourigm.

Alternative Tourism: It comprisesprivately arranged tripsto discover first-hand knowledge about a
location, thelocal way of life, and the environment. For instance, aperson might plan abikingtrip while
arranging lodging on the spot.

Business Tourism: The purpose of businesstravel isto carry out transactions, go to conferences,
workshops, and meetings. Business travel’s primary goal is professional development.

PleasureTourism: Italso includes travel with the purpose of enhancing one’s physical or mental
health. Consider taking avacation at ayogaor rehab facility.

NatureTourism: Itistravel tolocationsknown for their pristine landscapes and calm beauty. The
magor god isto observeand appreciatenature, including farmsand wil dlife. Naturetourismincludes ecotourism.

Cultural Tourism: Understanding the region’s local history, cuisine, arts and crafts, and culture is the
god of thiskind of tourism.

Social Tourism: Tourswith family, friends, and other people areincluded.

Recreational Tourism: Travellingisapart of it to get away fromdaily life. Camping or atrip to the
beach arefrequent reasonsfor engaginginthis.

SportsTourism: Attending asporting event, such aWorld Cup cricket match, an Olympic competition,
or aFIFA tournament, iscons dered tourism.

ReligiousTourism: Itincludevisting holy steslikeVaishno Devi in Jammu and Kashmir, the Golden
TempleinAmritsar, India, Meccain Saudi Arabia, Bethlehem, and other such locations.

Medical Tourism: In order to advance one’s health, travel is involved. Visiting weight-loss camps,
naturopathic clinics, and hedlth resortsarethemain goals.

AdventureTourism: Itincorporatestravel for adventurous pursuitslikeskiing, skydiving, bungee
jumping, horseback riding, surfing, rafting, or rock climbing.
Role of Government In Promoting Rural Tourism

Giventhesgnificanceof theroleplayed by rurd tourist entrepreneursin Bihar, the Government needs
to step up and offer thefollowing facilitiesto individua swho pursuerura tourismwith entrepreneurid favour:

1. A caefully crafted policy framework for thegrowth of rura tourism.

2.  Crestion of educetiona andtraining facilitiesfor tourism-related subjects.

3. Creatingtourism-related itemsto gpped to particular visitor demographicsinaccordancewith estimates
of adestination’s carrying capacity.

4. Edablishand provideroutesfor rura tourism.

Create both genera and tourism-related infrastructure.

6. Adoptasuccesstul tourism PR campaign combining both domestic and international mediato highlight
thepioneersof rura tourismin Bihar.

In 2015, the UN established 17 Sustainable Development Goal s (SDGs). The SDGs set forth by the
UN tothisend are: no poverty, zero hunger, good health and wellbeing, quality education, gender equality,
clean water and sanitation, affordabl e clean energy, decent work and economic growth, industry innovation
andinfragtructurethat reducesinequality, and sustainabl e citiesand communities. Responsible production and
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consumption, tackling climate change, promoting peaceand justice, strong institutions, and working together
to atainthegoal.

Potential of Rural Tourism

Theglobal tourism industry isthe most significant civil sector. Thissector of theeconomy directly
affects GDP and employment, aswell asdomestic and international travel, retail sales, leisureactivities, and
capita investments. According to theWorld Trade and tourist Council,, the contribution of thetourist sector to
the Indian economy would morethan doubl e between 2018 and 2028, from Rs. 16 lakh croreto Rs. 32 1akh
crore, and during thistime, the sector will generate one crore employment.

Theaverageannud growth rate of tourismin Bihar hasbeen around It is94% from 2014 t0 2018. In
termsof domestic tourism, Bihar isranked 30th in the nation and 8thinterms of foreign travel ler. In recent
years, the Bihar Government has placed a high premium on the growth of thetourist industry in the state,
designating it asone of thetop 10 priority industriesfor the state and supporting it financially and in other
ways. In Bihar, hundreds of tourist placesmust be enhanced to serve aslocationsfor experiencesfor tourists
from around theworld. that could bepossibleif acategory of entrepreneurshaving insight and calibreto
develop tourism productswill comeforward and takethe challengesinright sprits. In Bihar thereare 45103
villages, having rich naturalssites, pilgrimagesworldlevel YogaCentre, prehistoric Sites, rich cultured legacy,
distinct cuisines, Med sand festiva sof rich tradition artsand crafts.

Recent Development

Thereare already anumber of well-established and recogni sed tourist routes, including the Buddhi st
Circuit, Jain Circuit, Ramanyan Circuit, Su Circuit, Gandhi Circuit, and Eco Circuit. Thereareenough resources
in Bihar that, if tastefully combined to create atop-notch tourism offering, may piquetheinterest of modern
travellers. Thefollowing can be doneto repackage theselocations:

Heritage Tourism: Withso many significant historical and archaeol ogicd Sites. Religioussitesconstructed
inantiquity, such asthe Mundeswari temples, Rohtas Fort, and many others, can attract both domestic and
international tourists.

ReligiousTourism: Thejust finished 350th birthday cel ebration (PrakashaParwa) of Guru Govind
Singh jihad drew attention from all over the world and improved Bihar’s reputation. If appropriately promoted,
Bihar’s Chatt Puja, which is equally well-known, can be used to draw tourists.

Health Tourism: Thepotentid for hedth tourismat the Spring siteisenormous. Many physicd illsare
cured by hot springs, which aso promote hedth. Locationslike Sitakund in Munger, BramhaKund in Rggir,
and Bhimband in Munger district may be ableto devel op as health resortsfor the growth of therapeutic
tourism. The current Bihar School of Yogaisaso quitewell-liked and can be utilised to draw tourists.

Cruiseat River Ganga: There should beade uxe, air-conditioned ship that travel salong the Ganges.
Thecruisewill bedone across both short and long distances. The short-haul cruiseshould includedining
options in addition to a cultural programme showcasing Bihar’s culture. Long-distance cruises can operate
with stopsaongtheway at tourist hotspotsfrom Banarasin thenorth to Kolkatain the east.

GangaDolphin Watch: Therearejust four riversin theworld where dol phins can befound. One of
themisthe GangesRiver. Itissaid that 1100 river dolphins, out of the 2000 that are present inthe Ganga, can
be found in the Ganga’s water body in Bihar. Watching dolphins may become a popular activity for both
domesticandinternationd tourigts.

Arts, Craftsand Rural Tourism: Rura tourismisquite popular sinceit allowsvisitorsto experience
villagelifeand learn about how villagerslive. Theserole-mode villages ought to haved| fundamental.

Problems faced by the Tourism Sector in Bihar
The state’s security situation, which affects perceptions of Bihar as a safe and secure destination, the
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quality of facilitiesand services at tourist attraction places, the quantity and quality of transport serviceand
related infrastructure, and thelimited availability of tourist information have been the primary competitive
congtraintsfaced by thetourism sector in Bihar.

Theinability tofully removetherestrictions mentioned above has posed the biggest internal obstaclesto
thegrowth of thetourism sector. Theseinclude safety and security, alack of skilled labour, poor connectivity,
accommodations, and other essentid infrastructurelikeroads, e ectricity, etc., aswell asafailureto promote
the state’s tourist destinations. The competition from other states like Rajasthan, Kerala, and Uttar Pradesh is
not being addressed by external threats.

CONCLUSION

InBihar, rura tourism hasahuge potential for success as asoci o-economic endeavour that supports
the preservation and promotion of rural biodiversity, which will be essential to the state’s sustainable
development. However, thisdream can only cometrueif theissue of rural tourism isapproached asan
innovative strategic marketing endeavour by the businesscommunity. Government initiativesmust back this
upif therura tourism sector isto grow and rural tourism entrepreneursareto succeed. In order to best utilise
itsnatural resources, the nation has created amenitiesincluding modern hotels, motel s, rest houses, All tourist
destinations have youth hostdl s, restaurants, and modern communication tools. Dueto this, Bihar must build
lodging, restaurants, agood communication and trangt system, restrooms, parking facilities, and other amenities
close to the state’s tourism attractions. All of Bihar’s tourist destinations need to be upgraded to international
standards, however COVID-19 has altered this industry. Hence, to turn this sector’s negatives into positives,
Government should reconsider itsapproach.
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