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ORIGINAL ARTICLE ABSTRACT

Every city in India is surrounded with
number s of religiousdestinations, some pilgrimage
destinations are popular and important in some
aspects and tourist footfalls are too high at those
destinations such as; Char Dham, Vaishno Dewi,
Kashi Vishwanatha Temple, Mahakaleshwar
) Temple etc. Considering of religious tourism in
Authors Indiaislikea purposethat full fillsthe components
of spiritual and cultural context which may bein
form of art, culture, architecture, tradition and
many more like this. Every religious tourism
destination in India have got a number of such
types which are meaningful, source full and
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explore different prospects into the destination.

Receivedon :06/04/2023 Thereforein such prospect the experienceof tourist
Revisedon = :----- are lies on various factors which are directly or
Acceptedon :13/04/2023 indirectly related to the people or communities
Plagiarism  :02% on 06/04/2023 contribution as service providers to that tourist
community. Inthiscasethisparticular community

‘ at such known destination plays a catalyst role

towardsthe overall experience of atourist. Hence

‘_ thisparticular case study of Jabal pur, Gwarighat

isanidentical case study of having an exploration
of all such possibilities of destination lies within
the city of Jabal pur, where the tourism awareness
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study states about the prospect of Gwarighat
tourism potential and the description about
tourism awareness program which helps the
people who are service providers to enrich their
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guality dissemination of services by which tourism may be benefited at such destination. This case
study is an identical example of such tourism awareness program and their importance in the context
of such destinations. By the end of this paper the scholar and |earnerswill be ableto learnthe different
prospect related to religious tourismin terms of possibilities, exploration and identification of such

quality training by which they enhance the overall experience.

KEY WORDS
Religious Tourism, TourismPossibilities, Tourism Training Program.

INTRODUCTION

Tourismisawonderful phenomenon which createsalure over thetourist, visitor or explorer. This
phenomenoniseventudly crafted and crested by acharismatic term caled origin and destination. Thisparticular
phenomenabeing derived by the concept of masstourism followed by the emergence of the ancient concept
of deshatan, thirthatan and paryatan, thereforerdigioustourismisaphenomenawhichismoresensefull and
sourceof key attraction for mgority of thetourist those arevisiting wonderful reigioussites. Touristsitself are
devoteesintermsof deity or aspiritual tourism destination asper different mythologica prospectsintermsof
India. Tourist satisfaction in context of destination is identically dependent on 7’s.

Tourist satisfaction with the context of a destination is identically depends on seven ““S”; the greatpillars
to strengthentheties of tourism context inthe country thesed| are Svagat (wel come) and warmth (hospitality),
Suchna (Information), Suvidha (facilitation), Surkhsha (Safety), Shayog (Cooperation), Sanrachna
(Infrastructure devel opment), Safal (Cleaniness), to achievethe proposed and desired vision of tourisminthe
country to fulfill the objective of making on nationa priority (Asif Igbal Fazili, 2006). ThePoliceand related
tourism sengitization/ awarenesstraining makes policemen more soundsand effectivetowards an understanding
of tourism aswell asdestination and the mindset of thetourist themselves. The statutory basisfor the Indian
policeisthePoliceAct of 1861 which put the police squarely under the control of the Government. The
position hasremained the same after Independence. Theold PoliceAct continuesto belaw without being
replaced by any fresh legislation to fit our democracy after Independence. ‘Public Order’and ‘Police’ figure
asentries 1 and 2 respectively inthe State List in the Seventh Schedul e of the Constitution. Each State has,
therefore, exclusive power tolegidatein regard to its police system and a so hasfull administrative control
over thepoliceinthe State. (NARASIMHAN, 20 November 2001) Hencetheimportance of pace of such
sengtization programsismarginaly very high and thereisagreat need for theindividua s(policemen) to creste
their human software set toward thetourism awareness.

Backdrop of the Study

This particul ar research paper isin the shape of acase study, whichisan identical case study based
upon observation. Thisstudy statesabout the assessment of issuesrel ated to the tourismrel ated servicesand
quaity enhanced by the man power training mainly thetourism awarenesstraining. Thecontext of background
of the study isacase prepared by tourism awarenesstraining conducted by Indian Institute of Tourism and
travel Management, Gwalior inthecity Jaba pur at destination Gwarighat, towardsimprovisation of service
skillsof the peopleinvolved inthe service providing mechanism at Gwarighat specifically. Thistrainingwas
conducted in theyear 2017-18 in thequest of the project smart city, under the smart city tourismfacilitation
project by which IITTM had provided thetwo daystourismawarenesstraining program for tourism stakehol ders
and serviceproviderslike panda, pujari, boatmans, tour guidesetc; a Gwarighat. For thisparticular mechaniam,
institutewith thehel p of smart city authority of Jaba pur.

Thesmart city authority of Jabal pur had taken placethistraining for the purpose of service enhancement
of these people becausein thetrade of service sector specially tourism experience have been crafted and
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driventowardsquality service mechanism and hencesuch training impacted certain quality variablefor sure.
Thusthistraining was seemed important in the context of the quality enhancement of thetourist through the
learning and skill creation by those service providersthose arebasically thelearnersfor thetwo daystraining
program of IITTM. Thistraining program was conducted as per the CBSP scheme of Ministry of Tourism,
Government of Indiaaccording totheguiddinesof 2018-19 and earlier. Thisprogramwasconsdered practica
training improvisation and training of basic manner, etiquettes, tourism talk and how to deal with clients,
swachataand so many other issues.

Thetraining was considered one of thekey factorsof contributing timeaignment mechanism by which
ingtitute on behaf of Ministry through Smart city project hasal so provided the beneficiaries certain monetary
benefitsa ong with the certification for such program. Thisprogramisanidentical examplethrough whichthe
improvisation of skillsfor the peoplethoseare at the basiclevel of service execution were benefited and
contribution of such training wasimmenseidentify by contextual discussion with traineesand the other
communitiesappear for thetraining.

Brief Ideation and Introduction of Jabalpur & Gwarighat Tourism Potential

Jabalpur isa2 tier town in the state of M adhya Pradesh which hasgot immensetourism potentid. This
city is well known established place in the British time and so many other historical eras of Kalchuri’s and
Gond’s. It has got the wonderful importance strategically in terms of defense, research and other important
aspect. Asfar asreligiousfervor of thiscity isconcern, city containsalot of tourism potentia especialy inthe
context of Religious Tourism sinceitisaplacerelated to Narmadaand Shiva. Gwarighat isaplacewhichis
identical knownfor thepotentid religioustourism prospect. Inthisghat their areN number of spiritua activities
arebeing conducted such as;

» Arti & Deepdan. » Sacred Bathing.
» 16 Primeceremonies. »  Philanthropy food distribution (Bhandara).

Theholy river Narmadaoriginatesfrom Amarkantak and passesthrough Jabd pur, where numerous of
ghatsaretheintersection between land and water. They present asan iconic characteristicselement, which
showstheinterrel ation between human and divine. Gwarighat isapopular holy ghat and playsasignificant
rolefor peoplearoundit. Thisplaceisinvolved asmany day to day activitieslike; religiousceremonies, wage
earning, tourism and many more. Some other known ghats at Narmarad bank are;

» Umaghat » Jlhaighat » Darogaghat » Saraswaighat
> Bhedaghat » Lametaghat > Tilwaraghat

Research Methodology adopted in this Case Study

Thiscasestudy isanidentical observationa case based study which washbeen observed whiletraining
wasimparted and through thisidesti on themethodol ogy adopted isobservationd method followed by interviewd
and talked conducted onto the siteand through theimmersion of these experiencein thethought writing report
prospect. Therefore thereserch methedol ogy adopted by thisparticular case study isidentically observationa
followed by presence of the authorsand therefore only it has been written in such amanner which providesa
discriptivenarration of thetrainingimpact and associ ated i ssuesrel ated to religioustourim placeof city Jabd pur,
cdled Gwarighat.

Meaning, Scope and Importance of Tourism awareness training for tourism service provider’s at a
religioustourism place.

Asfar asmeaning of term tourism awarenesstraining program for the prospect of varioustourism
service providersare concern. It should be understood asaquality program for skill enhancement specialy
how to dedl with tourists, how to be courteous, handling client, handling different Situation, handling or sharing
different aspectsinthetourist service. Thisparticular training enablesthelearnersor traineesto beabletotalk,
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greet and narratetouristintheir ownlanguage. Thistrainingenablesthesarvice provider to specificaly understood
tourist psychology and other basic parameter of hygiene, communication and some other prominent skillsof
different basic nature. Asfar astourism awarenesstraining program at religioustourism placeisconcern, this
traningisinvertiblefor thedifferent tourist service providersthosearetypicdly workinginthereligiouscorridor
of tourism service sector they are mainly pandas, pujari, street vendors shopkeepers or maybe the boat
men’s. To whom a tourist have got a connection of first encounter or dealing sort of aspect, since experience
of atourist mattersalot and they are playing catalyst roletowardsthe experience of thetourist directly and
indirectly. Thereforetheir roleasaservice provider iskey, hencethistype of training have got alot of scope
and importancein terms of tourism awareness skillsfor these service providerswithout understanding the
tourist they redlly cannot servethetourist aswell. Thereforethey might betaught for the somebas cterminology
for theforeign language and English and some other basic mannersor etiquetteswhich are profoundly very
important at theground without that it ishardly impossiblefor atourist to havethe versatil e experiencewhat
heor sheislooking for tourist serviceprovidersat this specific Site are also important because at Guwahati
Ghat Jaba pur this peopleare playing acata yst rolefor thosetourist those aredevoting their timeat the site
river corridor, ghats poojaaarti or having some snack or having some sort of religioustourism required
material purchase aspects. Therefore the communication, the deliberation, the talk and the basic manner
meatter alot. After assessing or after having the conversation with these peopl esduring thetraining the authors
have observed that both the service providers and the trainerswereinvolved in atowards providing the
training, though itisdifficult to statethat training of such capacity may belongtermissuebut definitely asfaris
thereskill enhancement are concern and their profit making concernareincreasing sncethey aremoregpplicable
tothetourist or more satisfied tourist are been created by their servicesand therefore, It may be stated that
suchtraining conducted by I TTM under the narratives of CBSPand under the guidance of Amity Ministry of
Tourism Government of Indiaare meaningful and it hasgot alot of scopefor thisplacea so. Thetwo days
training programwasa so influentia enough by which they had interacted with thetrainersat theghats, at the
classroom and of coursesinceit wasasmall classroom cometraining session start training program module.
Soit washandful and useful and after observation and having interaction with thesecommunity directly it may
be stated that it waswonderful and yourself program for the future prospect of the Ghat and Ghat people
specidly theservice providers.

Executive Summary

In order to understand the scope and opportunity for such service providersthistraining should be
understood as an important tool for all such people, sinceit creates agreat number of factorsfor their
behavioral skills. Whilethey are going to provide better experienceto thetourist sincethey aremoretourism
oriented and their mind set isa so business centric. Thereforeit may bestated that itisonly possiblethrough
thedtrict training program whichisthe main objective of Ministry of Tourism and while providing thistype of
content it isalso considered their academic or field knowledge or their level of grasping the skillsscenarios.
Becausethese peopleare the peoplethose areworking at the grassrootslevel at thetourism.

At Gwarighat, Jabal pur the major specific tourism moduleswere ddivered in thelanguage of Hindi
because Jabal pur isaHindi area, though somebasic areaslike how to greet, how to interact, how to handle
thesituation, how to maintain the hygiene, how tolook after oneself asapresenter work giveninaacademic
manner. While providing the opportunity to givethem the handouts, it wastaken care despite of having their
low academic knowledgethey havegot alot of wisdom and greet regard from theother community. Specifically
pandasand pujaries, thereforeit wasadequatdly considered that all the academic or training content should
beaccorded in such manner wheretheresocia respect should beregarded first and sinceMinistry of Tourism
(MoT) istaking thetimea so and without timeitishardly impossible or hardly possiblethat they peoplewill
devotethetimefor suchtraining hours.

Therefore the adequate remuneration as per the norms of the MoT timeto time as per the CBSP
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guidelinesthey have been paid by the Institute on behalf of Ministry of Tourism. Oncethis project was
disseminated through the bonding with 11 TTM and the Smart City authoritiesof Jaba pur intheyear 2017-18.
It wasaccorded that thisprogram will befunded by authorities of Smart City under the project giventothe
ITTM authoritiesand accordingly this plan in made up and funded though the normsweretaken careinthe
context of CBSPnormsof MoT.

Formalization of such training program had always bein achallengethereforethelocal people of
different skillswerea so called upon and they were ask to ddlivered certainlocal issuesrelated mattersonthis
training and overall they have been given agood trai ning packagewhich providesthem an opportunity to be
strict and better service provider which may enhancethetourist experience. Overall thetraining programwas
agreat successnot only fromthe prospect of conduction of training but it was observethat thistraining have
got alot of good inputs by which they may create great outcomesfor having major or wider tourist experience.

Tourism Awareness Training and Tourism Services an Interrelation

Tourismisan areawhichisconsdered ashighly sensitivetrade and experience of touristismainly not
about the ambiance, structure & 7’s but also about the kind of persona of service providers, their skill sets and
attitudinal aspects. Asfar asbasic concept of human resource management terminol ogy isconcerned, anyone
whoistheserviceprovider inthefield of tourism or hospitality segment areto be dependent on two important
variablethatis; skill set knowledgefollowed by theinterdependent variablethat is called; attitude behavioral
prospect of individua. Thereforein termsof tourism rel ated sengitivity training tourism services matter alot
and thereforetheinterrel ation between tourism and the other alied servicesare mattersalot. Significantly
thereisaprofound input intermsof training, intermsof deliverable can create magical changesin termsof
operational aspectsof servicedeliberation of aservice persona or stake holderslike panda, pujari, boatmen
& street vendorstowardstourist facilitation. In thiscontext after thisparticul ar above mention observation it
may be stated that, thereisagresat interrel ationship between thetrio formulaof skill, knowledge and attitude,
rather attitude mattersalot intermsof improvisation of skill setsand the knowledge updating for the person
whoistheserviceprovider.

It may be concluded that tourismis such an areawhich moderatel y dependentson servicesrather than
ambienceonly. Henceforth thisparticular study illustrateare ationa prospectsintermsof goodnessof tourism
serviceproviders, skill set, knowledge by enhancement by their own skillsthrough apropagated program
caled tourism awarenesstraining program.

CONCLUSION

Onthebasisof thisparticular case based study wherelITTM, Gwalior hasfacilitated two daystraining
program for the stakehol dersmainly the service providersat Jabd pur specificaly Gwarighat it may stated that
thistwo day program by thecurriculumand by the pedagogy had contributed alot and thereisl ot of exploration
been generated for the N number of possibilitiesthrough creation of goodness of manpower or service
providerswhich may hel p the strategy peopleto devel op any religious destination batter that that of al existing
destinationisall about thereforeit may concluded that thisdestination of small capacity withlot of activitiesto
beactivitiesto beact upon a the destination may have N number possibilitiesof exploration at thedestination.

Hencethe case contributesal ot towardsskill building, attitude enhancement and knowledge ddiberation
of the peopledirectly or indirectly rel ated to employment at ghat of Jaba pur, Gwarighat. They areproviding
servicesof different nature, whichismainly their corework and they are also the catalyst for thetourist for
entireor overall experienceof tourist at such destination.

So at theidentification coreit may be stated that thismay haveanidentical example by whichtourism
can contributelot to the service providersand peoplethose areearning their livelihood. At last it may stated
that itisaemerging source of catalyst for thewellbeing of tourist experience.
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