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ABSTRACT

We are living in the age of information and
technology where every aspects of life is affected
by it. Specially the applications and services
available on Internet is very useful and important
inour dailylife. Itisvital inthefield of marketing,
purchasing, medical, politics, social, and education
also. Now daysthe communication, education and
learning through internet is very common, less
expensive, fast, and popular for every person.
Hence the big market of interactive distance
learning in corporate field is now known as
Electronic learning or in short ‘e-learning,’ It has
exponentially boomed with the increase and
advancement in the Internet technology and also
due to intranets established by corporates.”
Growth of e-learning the global market for
corporate e-learning will grow nearly 27%,
compounded annually (McGee, 2004). Percent
increase over the number reported the previous
year e-learning platforms are generally created
with one or more of these three types of tools:
HTML, PowerPoint and some Specialty Tools:
such as Captivate, Articulate, Lectora, Raptivity,

eXe etc.
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We can definee-learningin different ways:

Definition Based on Network and I nter net
According to Marc Rosenberg (2001) “E-
learning to theinternet isthe use of current advance
and popular technology -internet usedtodeliver avery
largearray of solutionswhich enhancesour knowledge
and improves our performance. Three basic
fundamental criteriaonwhichitisbased onare:
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> networked
»  Withthehelp of computersof internet end-user receivesthe contents.
»  Thisisbroadest approach of learning.

AccordingtoAllison Rossett : e-learning or on-linelearningisbas cally Web-based training (WBT), it
isasoknown astrainingwhich existsonaserver or exist in host computer which isconnected in the WWW.

WABT or e-learning Is belongs to Technology-Based Training— which is a training delivered entirely or
partialy by e ectronic medium using h/w and s/w or both.

Another definition: By Clark Adrich (2004)*. He defines- “E-learning is a large combination of different
contents, various processes, and largeinfrastructure, it uses computers and different networksto scaleand
advancement in any single or moresignificant things of alearning of valuechain, itincludesdelivery and
management”.

Themain objectiveisto reduce management cost and improve accessibility of employees, e-learning
ismore useof advannced learning techniqueslikesimulations.

Definitions Based on Electronic
Accordingto ASTD’s Learning Circuits : “E- learning” covers a huge set of processes and, applications
like computer-based | earning, web-based learning, digita collaboration and virtua classroomslearnings. It
includesany content ddlivery through internet or intranet or extranet (by LAN or WAN), audio dataand video
programmes, broadcast through satellite, CD-ROM and interactive TV. So any learning based on e ectronic
things is E—learning.
Eccentric Based Definitions
Everything but Training
Brook Manville? definesthat: E-learning - includesevery coursewarewhichispublishedintheinternet,
different managing toolsand modul ari zati on toolswhich handlesthefollowings:
»  Different eectronic and non-electronicforms.
Learning objectswhich includes contents of classroom.
Just-in-timelearning.
asynchronouslearning, likevirtud laboratories
Virtud classrooms.
Publishing programs.
Smuldions
Document repositories,
Any Toolsusedfor learning,
Any Toolswhich areused for achieving godls,
Any Toolsused for handling e-commerce,
Any Toolsused for financid transactionsrelated tolearning,
All utilitiesand capabilitiesused ininformal typelearning.
In other words, Electronic-learning doesa most everything inthebusinessand commercia worldwhich
isrelated tolearning except for training.

Value Chains of High Velocity
According to Mr.Drucker (2000)2,- “E-learning is basically JIT, education which is integrated with
value chains of high velocity.”
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Experience
Accordingto Elliott Masiee-learning can be defines as: the EXPERIENCE dimension of e-learning
includesfollowingfactors- curiosity, engagement, practiceand simulation.

Framework Based Definition

According to afamousglobal practiceleader of Internationa BusinessM achine Mr.Victor Jeurissen,
“Electronic -learning is: the learning by the use of latest technologies and by latest learning models so that
individual sand organi zations can achieve new skillsand they can accessknowledgein effectiveway. Hesays
that learning is a combination of interaction, information and collaborations in persons.”

Thelearner comparesitse ectroniclearning experienceswith traditiona methodsand findse-learning
better thantraditional one.

Growth of e-learning

Thegloba market for corporatedearning will grow nearly 27%, compounded annualy (M cGee, 2004)°.
IDC forecaststhat the el earning market, which was about $6.5 billionin 2003, will increaseto morethan $21
billion by 2008, and hit $52.6B by 2010.

Projected Corporate e-Learning Growth

in billions

]
BN | || |

The 2007 United States, Electronic-learningmarket was$17.5billion. TheU.S. enterprisee-learning
adoption accounts for 60% the market, in Europe’s 15%, in Asia it is predicted to get of 25% t030% annual
growthrate percent in coming years.

Accordingto Training Magazine (2006)°, trai ning organi zations are shifting their staffing modelsaway
from adominant focus ontrainers and are now more focused on design, e-learning, and service and support
activities. Inaddition, they are now outsourcing much of theddivery. A few yearsago, morethan 70 cents of
every training dollar went to payroll. Today thefigureisabout 65 percents. Training magazine also reported
that e-learning now accountsfor 15 percent of al training delivered, whichisatwo-fold increasefromjust one
year ago, and signifiesthat e-learningishereto stay asamainstream training delivery vehicle. Meanwhile,
classroom training has dropped from 70 percent to 62 percent, however, it still remainsthe dominant form of
traning.

As per ASTD’s 2010report - its growth rate was only 23.1% 14 years ago but now it is approx 27.7%
of corporatetraining.

Education
During theyear 2006 morethan 3.5 million higher education studentsweretaking admissionin online
coursebut in every year they areincreasing nearly 10% in higher education students population.
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e-learning Tools

Followingsarethemain Electronic Learning platformsandtools:
HTML (Webpages)

HTML is the very popular and versatile tool for creating e-learning since today’s each personal computers
contents one or more web browserswhich is used to display web pages of web siteswhich are based on
HTML. wecan build e-learning platformswhich are based on webpages codded in simpletext editorslike
WordPad and Notepad . Sometimewe can use HTML makesour design task more easier. DreamWeaver is
an popular example.

(Presentations Softwar €) Power Point

Microsoft PowerPointisavery popular S/W for Electronic-learning becauseit commonly usedin
corporate computersand personal computers. It alowsto create and play the presentations. Some Other
well known presentation applications softwares are Prezi, Apple’s Keynote, OpenOffice and GoogleDocs.

Along with these sometools, like Adobe Presenter and Articulate Presenter, increase the e-learning
capabilitiesof PowerPoint.
Specialty Tools

Popular examplesof specidity toolsare- Raptivity, Articulate, Lectora,Captivate, eXewhichisopen
source, and SmartBuilder, thesedlow usto capture and present very interactive Sw smulations. Thesetools

add additional functionalitiesand capabilitiesto an e-learning platform henceit is often used in corporate
learning platforms.

Supporting Tools
Someother toolsal so assist usfor creating an effective e-learning platforms, theseinclude:
»  Audio: For recording and editing audio programswe can use Audacity free s'w, Soundbooth.
» Video: CNET isafree softwarefor editing ,playing, and converting videos.

» Images. CNET isad so used asimageediting software. Some other examplesare: Flickr, i Stockphoto,
and stock xchng.

> Flash: Adobe Flash is used to Create advanced |earner interactions with users. We can useit to
Createinteractive MCQsquiz with Adobe Flash.

» Dragand Drop: Dragster s’w isused for Creating activitieswhich are based on drag and drop.
» Characters: Wecantdl story. Photosof peoplein variousposes. Hereevery characters must have
aclear background.
CONCLUSION
Asshown, e-learningissurely aincreasing areain thetraining market and education. But itisdifficult to
say exactly how much of the educational and training market shareit will capture.

Nowadays, e-learning, especialy just-in-timelearning, has better technol ogiesfor delivering video,
audio content, and live discussions to the worker’s computers, notebooks, and iPods. Thus, as these technologies
improve, the advantages of face-to-face meetingswill lessen.
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